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Hukonaii Kapaces — reHepanbHbiit gupektop ABK «3KkcnodddeKT», aBTop
NPaKTUYecKoro nocobus «Kak nosiyyatb OT BbICTABOK MAaKCMMaJIbHYIO
BbIrOAY», BeAyLMii camoro nocewaemoro 8 Poccum cemmHapa gna
3KCMOHEHTOB.

BbicTaBKU Unun nHtepHeT? BbicTaBKU + nHTEpHeT!

B anoxy 6ypHoOro pa3suTUsA cpeacTs KOMMYHUKALUWIA U MHTEpHeTa nepeaasatb MHGOPMALMIO U
YCTaHaB/NMBaTb [Ie/10Bble KOHTaKTbl HAa PAcCTOSHUM CTaHOBUTCA BCE npolle 1 yaobHee. B aToit cBsa3m
CyLLECTBYET MHEHME, UTO B CKOPOM BPEMEHW [1e/10Bble BbICTABKM MOTYT NOTEPATb LLEHHOCTb Kak
cpeacTBo pa3BuTMA BuUsHeca.

[Ons KomnaHuii, NpoaBUratoLWmMX TOBapbl UAN YCIYTU, UHTEPHET 0biaaaeT paaom 6e3ycnoBHbIX
npenmyLects. K HAM MOMKHO OTHECTHU:

- WUWMPOKMUI reorpadmnyecKkunin oxeaTt ayautopuu;

- HeorpaHuuyeHHoe Bpems Bosaeincrsmus (24/7);

- Ha/IMYMe MHCTPYMEHTOB OMNepaTUBHOIO KOHTPOS;

- OTHOCUTENbHO HEBbLICOKYIO CTOMMOCTb U IEFKOCTb UCMO/Ib30BaHMA;

- BO3MOHOCTb M3y4aTb M NPOHMKATb B COLMABbHYO U NPOdECCUOHANbHYIO Cpeay,

nosly4yatb 06paTHYytO CBA3b.

Tem, KTO 3aMHTEPECcOBaH B MOMCKe NOCTaBLLMKA TOBAPOB WU YCAYT, UHTEPHET Npea/iaraeT:
- OFPOMHbIN BbIOOP NPeaNOKEHUN;

- BO3MOXHOCTb MCMO/1b30BaTb A/1A cbopa MHPOPMaLMKM Pa3INYHble

He3aBWCUMble UCTOUYHUKY;

- OTCYTCTBME BPEMEHHbIX U reorpaduueckmnx orpaHuYeHni;

- IeTKOCTb M HU3KYIO CTOMMOCTb MCMO/1b30BaHUSA.

Bcé 370, 0HaKo, He 03HaYaeT, YTo A/1A YCTaHOBAEHUA AeN0BbIX OTHOLWEHWIA HEO6X0AMMOCTb B
JIMYHOM KOHTaKTe NoJIHOCTbIO oTnaaer. dopmart Kusoro obuieHus 6yaet sBoctpebosaH A0 Tex nop,
noka naun byayT octaBaTbCa NIOAbMMN.

Mbl MOXXeM 06MeHNBaTbCA MHPOPMaLUMEN N KOHTAaKTUPOBAaTb Yepes UHTEPHET, 04HaKO, Y3HaTb
KOro-TO NO-HACTOALLEMY MOXHO TO/IbKO NOOB6LLABLINCL BXKUBYIO. [loBEepUTENbHbIE OTHOLLEHMA
yCTaHaBAMBAlOTCA ropasao bbicTpee, KOraa Al0AM MOryT BCTPETUTLCA IMLOM K ALY, MOCMOTPETb APYr
ApYry B rnasa, No¥KaTtb pyKW. ToNbKo 6a1arofapa IMYHOMY KOHTaKTY MOYKHO 1104y8Cmeo8ame, CTOUT n
MMETb C Ye/IOBEKOM [E/10 NN HET.

HecmoTps Ha nosiBNeHMe HOBbIX CPEACTB MPOABUMKEHUS, BbICTABKM OCTAOTCS MOLLHbIM
MHCTPYMEHTOM Pa3BUTMA BUsHeca (CM. CTaTbio «B 4EM LLEHHOCTb BbICTaBOK ?»).
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media?

New media?

Interactive

Super-targeted

Accessible

Personalised

Low-cost

Two thousand years new.

Business doesn't get any more direct than this.

KntoyeBble npenMmMyLLeCTBa BbICTABOK:

- BO3MOXXHOCTb peLlaTb MHOMeCTBO 33434 (CObITOBbLIX, MAPKETUHIOBbIX,
UMUIKEBBIX, PEKNAMHBIX, KOMMYHWKAUMOHHbBIX, MPOU3BOACTBEHHbIX) B
KOPOTKMI BPEMEHHOM Nepunoa;

- HarnAgHoe npeacTaB/ieHne TOBapoB, KOTOPOE, KaK U3BECTHO, OKa3biBAET Ha
K/IMEHTOB MaKCMMa/IbHOE BO34ENCTBUE;

- BbICOKAA MHTEHCUBHOCTb NPAMbIX KOHTAKTOB C NOCTOAHHbIMU U



NOTEHLMANbHbIMW KNMEHTaMM, BO3MOXKHOCTb aKTUBHO BAUATL Ha UX
peleHnna o 3aKymnKax;

- 3KOHOMMSA BPEMEHU U AEHEr HA YCTAHOB/IEHME SINYHBIX KOHTAKTOB C
KAMEHTaMM U NapTHepPaMu U3 APYyrmx ropoaos 1 CTpaH;

- YHMKaNbHaA NOCeTUTEIbCKaA ayaAUTOpUS.

Face time.

This is the age of relationships. You want
the business, you've got to get the face time.

Only one marketing medium delivers qualified
buyers straight to your sales team. Mot just
leads, not just names... people.

Demonstrate the product. Give a test drive.
Answer questions. Overcome objections.
There's nothing you can't do, once you've
got face time.

Exhibitions.

Because business is face-to-face.




Ha BbICTaBKM NPUXOAAT NHOAN, KOTOPbIE, BO3SMOMKHO, HE NMOABEPraloTCA BANAHWNIO U3 MHTEPHETa.
YacTo Ntoam NpocTo He B COCTOAHMM KYMUTb YTO-TO, HE YBMAEB 3TO CBOMMM r1a3amMu, AaKe Korda Aeno
KacaeTcA COBEpLUEHHO CTaHAAPTHbIX MPOAYKTOB.

BbICTaBKM NpMB/EKaIOT NOCETUTENIEN BbICOKOTO CTaTyca — PyKoBoAUTENEN KOMNAHUIA, L,
NPMHMMAIOLWMX PELLIEHNA O 3aKyMNKax. MM BaxKHO Nosy4yatb MHGOPMaLMIO U3 NEPBbIX PYK, OHW XOTAT, He
TpaTa AnWHee BPeEMA, CPaBHUBATL U BbIBMpPaTb NPOAYKTbI, HAXOAWUTb ONTUMA/IbHbIE BapUaHTbl pelleHnit
6u3Hec-3agau.

Exhibitionist.

She buys millions of pounds worth of
services every year for her company.

She never takes sales calls.

She's found a much more efficient way to
draw up shortlists, see demonstrations and
ask tough questions.

She's one of millions of business professionals

whao invest their valuable time at exhibitions
EVETY YEaL ‘

Exhibitions.

Because business is face-to-face.



Ha BbICTaBKM MOTYT NPMXOAMNTb NOTEHUMAbHbBIE KANEHTbI, UHPOPMALMMN O KOTOPbIX HET HU B
KaKMX UCTOYHMKAX, KOTOpble He pearnpytoT Ha peKknamy B UHTEPHETE U He OTK/IMKaloTCA Ha
3/1eKTPOHHbIe COOBLLEHUSA, BCTPETUTLCA C KOTOPLIMM B OBbIMHOM peXKMME TPYAHO WU HEBO3MOXKHO.

MoceTUTeNM BbICTAaBOK HAXOAATCA B aKTMBHOM da3e nomcka u cbopa nHoopmaummn. OHu
CO3HaTeNbHO TPATAT CBOE BPeMA M AeHbIM Ha NocelleHMe BbICTaBOK. HepeaKo OHM camu NPoABAAIOT
WHTEpPEeC 1 3aX04AT Ha CTeHAbl. [lo3ToMy OHM 6o/iee BOCMIPUUMUMBDI K NPEANONKEHNAM N NOABEPIKEHDI
BANAHMIO.
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t hibitiori
tried it -
heard it ‘
touched it

tasted it '
smelled i

noted it

understoRreit

squeezedfi
liked it

Exhibitions.

Business doesn't get any more direct than this.




BbICTaBKM HYXKHbI /1I0A4AM, KaK C KOMMEPUYECKO, TaK U C 3MOLMOHA/NbHOM TOUKM 3peHuA. OHuU
6yayT nocewaTb BbICTaBOUYHblE MeponpuAaTUA. COOTBETCTBEHHO Y TEX, KTO, KTO B HMUX y4yacTByeT, byaeT
BO3MOKHOCTb MpeBpaLLaTh NOCETUTENIe B CBOMX KAMEHTOB. A Te, KOro He byaeT Ha BbICTaBOYHOM
naolwaake, oTAaAYT NPENMYLLECTBO KOHKYPEHTaM.
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Exhibitions are part
of the marketing mix.

effective part.

'*_.- Sales = Leads = Brand Awareness « Positioning

® Education » Research » Face-to-Face

Exhibitions.

Business doesn't get any more direct than this,




OueBMAHO, YTO M Y BbICTABOK U Y MHTEPHETa eCTb PAA, YHUKaNbHbIX XapaKTePUCTUK N AOCTOMHCTB,
KOTOpble AeNatoT UX He3aMeHUMbIMM CPeACTBaMU NpoaBUMKeHUsA. 03ToMy, Ha Mot B3rnaa,
HeuenecoobpasHo NPOTUBOMNOCTABAATbL UX APYr APYTYy — OHU He Bparu, a CO3HUKM!

YyacTuve B BbICTaBKax M UHTEPHET aKTUBHOCTb 06ecneynBaloT 60s1ee NOJIHOE U PA3HOCTOPOHHEE
BO34eMNCTBME Ha LiesIeBble ayauMTopuK, AeNlas PeKNaMHYI0 U MAaPKETMHIOBYO NporpaMmbl ewwé bonee
3pPeKTUBHbIMM.

* %%

*B cTaTbe Mcnosb3oBaHbl rpaduyeckme nsobpaxenus UFI Generic Promotion Campaign http://www.ufi.org

* k%

AreHTCTBO BbICTAaBOYHOIO KOHCANTUHIra
«IKkcnodddeKkT» npeacTaBnAeT:

- Cambi nocewwaembin B Poccnn n ctpaHax CHI npaktuyeckun
ceMuHap Ana skcnoHeHToB «Kak noBbicuTb 3¢ppeKTUBHOCTD
y4acTuA B BbiCTaBKax»

- KopnopaTuBHbIN TPEHWHT NnepcoHana «¢pdeKTnBHanA
pa6ora Ha BbicTaBKax. Kak noceTutenen npespaijarb
B K/INEHTOB»

- MakeTt I/IH(I)OpMaLl,VIOHHbIX MaTepunanoB AJ1d SKCNOHEHTOB
«Kak nojiyyatb OT BbiCTaBOK MaKCMaJibHYI0 Bbirogy»

Y3HalTe nogpobHocT Ha www.expoeffect.ru

3BoHuTe: +7 (495) 741-15-17

Muwure: info@expoeffect.ru

anICOGAVIHﬂI‘I'ITECb K HaM B COUMaJIbHbIX CETAX:

B
- facebook.com/expoeffect

linkedin.com/in/expoeffect

You
(Tube] youtube.com/user/expoeffectvideo

Bol moxxeme nostyyame om ebicmasok 6onbuwie!



